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Olive Media is the leading online sales representation
company in Canada. We offer a full range of custom
az2zftdziAzya 02 FTAG Fye OftASyGiQa 2o2SQuUuAgdSa |y

Choose from the best content available online,
coupled with reach of 71% of online Canadians*, with
the convenience of a single point of contact.

Whether you require site specific integrations, broad
reaching performance campaigns, video, or mobile,
ht A0S aSRAI Qa LINRPRdzOG A& LISNF2N)YO

*Source:comScordnc.,
All Locationg, Canada, February 2010
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Olive Elite brings you exclusive access to 78 premium,
contentrich, brandname sites, in both English and Frenc

Build your brand with:
A Associatiom A G K 0KS Ay iSNYySi
A High impact online executions
A Custom integrations
A Newsletters
A Video

Position your brand on:
A Specific sites, sections, pages
A A custom channel, hand picked by you
A Our preselected category channels
A Runof our fully transparent Elite site list

Product Overview
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Olive Brand Response drives results on a bisafd
network of sites.

Target your audience

A Network of over 2000 sites
A Over 140 managed websites
A Channel targeting

A Niche targeting

A Behaviouratargeting

A Geotargeting

A ISP targeting

Optimize your campaign to maximize ROI
A Click through optimization
A Pixel optimization
A Retargeting

Product Overview
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Pricini) Flexibility
CPM, CPC, CPA, DCPM, CPI pricing options
A Sample, seriransparent, and transparent site
lists available

Product Overview
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putting together your first mobile campaign, Olive Media
offers a robust mobile solution with access to an entire

network of premium sites and applications, the ability to

produce your mobile creative and the fast, friendly,
O2f f 02N GADBS ASNWAOS &2dzQUQ

Quick Facts on Mobile Advertising :

A Over 23 Million Mobile Consumers in Canada

A 75 percent of all Canadian households have a mobile
phone.

A 64% of mobile phones are internet enabled

A Smartphonesepresent 20% of mobile devices

(Nielsen Online, June 2009).

Product Overview B



® olivemeéedia

Video has emerged as one of the key trends
for 2010 and beyond. There are different
ways to integrate video into your online
campaigng with different pricing models.
Here are a few models to consider.

Video Advertising



PrerollVideo

Typically runs before, between, or after online video
content. Has the advantage of automatic audio and
guaranteed viewing, but CPMS are high, inventory is
limited, and engagement is questionable

InBanner Video

Video plays within ad units. Can run within any
IAB standard ad unit, typically without additional
cost (apart from ad serving), but audio is user
initiated only

CPI Video | 000 e

Full screen video that expands on user mouseover.
Advertiser pays only when video is requested, so
engagement is high, and advertiser can include
additional content surrounding the video. However,
content targeting is limited.

Video Advertising
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Business & Finance

2A0K htA@gSQa 9y3tAaK | dzaWthestar.com rO8 &AL
reach more thart.1 million* executives as BNET,

they analyze and execute upon business and _ BAYSTREET

finance trends.
AWMoneycon
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*Source:comScordnc.,
All Locationg Canada, February 2010

English Channel / Sites %



Business & Finance

Our French Business and Finance portfolio

reaches more thai@12,000unique visitors* Iapresseaffaires
each month. Our sites offer access to C level

executives seeking information to inform their fe Monde.fr
key business decisions, and personal investors

managing their money and looking for
financial advice.

*Source:comScordnc.,
All Locationg Canada, February 2010

French Channel / Sites



XXL OPA Ad Unit

The XXL ad starés an XXL box
then opens automatically across
the full page and features
interactive video and user
controls.Invite your customers
to engage with your brand and
offer amicrositeexperience,
without leaving the page.

Custom Executions

‘Danny Milllons' Wilkams heads south
for heart surgery

What's your
retirement
dream?




Entertainment

With over7.6 million unique visitors*our
English Entertainment sites offer a one stop
solution for reaching engaged pop culture
lovers. From celebrity buzz to film fdaves
share your message with those in the know.

English Channel / Sites
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Entertainment VS

: : ARTS
Engage with ovet,865,000 monthlyunique
With content covering television, cinema,
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*Source:comScordnc.,

All Locationg Canada, February 2010

(excludes MySpace number as French

language cannot be isolated) ‘

French Channel / Sites



Wallpaper

Showcase your brand with
beautiful, custom wallpapers,

Blog i Profi  iamas  Civardage || Tomcompie sk

: 4 —— = o
roadblocks, advertorials and B - @" e | Y e
. ) Ly Achs. Nogveatines, Alfces. ..
sponsorships. A g e | 7 SKYROCK Team
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Talk to your sales executive
about the range of possibilities

I g Aflo6ftS 2y hi
sites.

Custom Executions B
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Engage with more that,077,000monthly
unique users’2y hf A @SQa 22YS
sites. From sharing recipes to searching
remedies, from career management to family
planning, Canadian women rely on the internet
for inspiration, advice and entertainment.

English Channel / Sites
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Pushdown OPA Ad unit

Pushdown ad units, available on
YIFye 2F 2dzNJ LJzot A
provide an unforgettable

advertising experience.

The ad starts expanded and offers
the user the opportunity to
engage with it, before reducing
into a smaller format. Typically,
there will be an opportunity for
the visitor to reexpand the ad

unit on demand.
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Custom Executions



Advertorial

Want to tell the world what makes
your product unique?

How about a custom advertorial
on the site of your choice?

Speak to your sales executive
about participating sites and
executions
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Custom Executiong Advertorial




Custom Integration

Hub Page
(click on image to
see live execution)

TextLink Recipe Page

Custom Executions



http://allrecipes.com/Recipes/Trusted-Brands-Recipes-and-Tips/PHILADELPHIA-Cream-Cheese/Main.aspx

